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The Member Rebate Program is the result of using the combined buying power of 
the Builders in the Association, combined with many other States, to qualify for the 
same Manufacturer rebates the nationõs largest Builders receive. 

¶ The program does not require the Builder/Remodeler to change how they do 
business 

¶ The supply chain is not affected 

¶ No receipts are required 

¶ A simple claim form is all that is needed to be filled out. See pages 8 & 9. 

¶ Claims are filled quarterly for all homes or projects that are closed or         
completed. 

The first step to get started is to register for the program. Simply print the          
registration form on page 7 and fax it to our toll free number, 800-977-5591. As an 
incentive to get you started in the program, we have been given the opportunity to 
make your membership retroactive to January 1st. That means you can claim for all 
homes closed or completed from January 1stñMarch 31st. 

DONõT MISS OUT ON THIS MONEY 

GET STARTED TODAY 

The average rebate per Builder in the                                                                 
participating States is $762.35! 

Any Questions?  

Please call our                      
Program Administrators: 

866-849-8400         
info@sibuyingnetwork.com 

HBAV M EMBER REBATE PROGRAM 

THE MEMBER REBATE PROGRAM 

This is the number one question, after all why does a Manufacturer want to give 
you money? One of the reasons is that the Big Builders have been receiving these 
rebates for years. The Manufacturers know your brand loyalty and combined    
overall volume is greater than the Big Builders, but until now, there has not been a 
way to identify or reward the Custom to Midsize Builders. The Member Rebate 
Program takes advantage of the combined volume of the Builder Members in your 
State HBA, to provide you with the same benefits regardless of your size. 

The other reason is that Manufacturers want to influence your buying decisions. 
They must rely on their distribution network to promote their products and many 
Builders leave the choice of the brand to their subcontractors. The Builder is the 
one that ultimately pays for all the products that go into their homes. That is why it 
is the Builder who receives the rebate. Therefore, when the Builder specifies the 
brand, the Manufacturers will benefit and the Builder is rewarded. 

mailto:info@sibuyingnetwork.com?subject=Member%20Rebate%20Program%20Question


òWITH A KEEN 
SENSITIVITY TO THE 
NEEDS OF TODAYõS 

MARKETPLACE, 
ELDORADO 
PROUDLY 

INTRODUCES ITS 
LATEST 

INNOVATION, 
GEMSTONEÊ 

WALLSó  

PAGE 2 HBAV M EMBER REBATE PROGRAM 

Completing the attached 
Claim Forms are simple 
and take minimal time 

T HREE  W AYS  T O  CLAIM  

If you had any homes or projects finished from January 1st - March 31st , please 
complete the Rebate Claim Forms on pages 8 & 9. How to claim: 

1. Fill out the claim forms for each home. This is the easiest way if you only have a 
house or two and the products used in each home differ greatly. 

2. Fill out one form and send in a list of closed homes. This works great if you use 
the same products in each home.  

3. Commit to using certain products in every home. You will need to sign a       
commitment agreement and once completed, you do not have to fill out the forms 
each quarterly but simply send us your closings. Besides being easier, the amount of 
your rebate will increase because of your committed loyalty! Commitment        
agreements are available from our program administrators. 

ELDORADO  STONE  

Eldorado Stone continues its decades-old commitment to creating the most      
authentic-looking and richly beautiful architectural stone veneer in the world. Our 
artisans use state-of-the-art mold-making technology and hand-painting techniques 
to capture all the nuances and textural warmth found in natural stone. 
 

With a keen sensitivity to the needs of todayõs marketplace, Eldorado proudly      
introduces its latest innovation, GemstoneÊ Walls in three bold concepts ñ  
VinoWall, CandleWall, and ArtWall. Each of Eldoradoõs GemstoneÊ Walls has 
been carefully crafted to create an authentic masonry stone wall that is attainable, 
purposeful and most of all, believable. 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

GemstoneÊ Walls will open up a new view on how to design and combine        
elements to create distinctive masonry walls with stone veneer. Each wall featured 
illustrates the stunning transformation from ordinary to outstanding, with before, 
after and step-by-step photography ñ everything one needs to create an authentic 
masonry stone wall that makes a bold statement of both beauty and style. 
 

For futher details, visit: www.eldoradostone.com/gemstones. 

For our catalog and customer service, call 800-925-1491. Come be inspired. 

http://www.eldoradostone.com/gemstones
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ARE YOU READY? 
 

Puron® Refrigerant from Carrier Offers Solution to R-22 Phase Out 
 

The year 2010 marks an important U.S. milestone for ozone protection with the phase 
out of R-22, an ozone depleting refrigerant used in some new air-conditioning systems 
for more than four decades. To meet this environmental challenge, Carrier Corp., a 
unit of United Technologies Corp., introduced non-ozone depleting alternative cooling 
solutions with Puron refrigerant, approved in 1997, by the U.S. Environmental         
Protection Agency. 
 

Prior to Puron refrigerant, most residential air conditioners and heat pumps used R-22 
refrigerant, a chlorine-containing refrigerant that can contribute to depletion of the 
Earthõs ozone layer, according to the KTH-EGI Phase-out of R-22 Refrigerant Study. 
 

òIn just a few short months, the widely used R-22 refrigerant can no longer be used in 
new cooling systems, but Carrier has been ready since 1996 when we introduced      
residential non-ozone depleting cooling systems,ó said John Gibbons, vice president of 
residential national accounts. òToday, Carrierõs environmentally-sound systems with 
Puron refrigerant cool nearly three million homes throughout the U.S.ó 
 

Beginning in 2010, the U.S. will require all residential air conditioner and heat pump 
manufacturers to produce systems that use only non-ozone-depleting refrigerants in  
accordance with the U.S. Clean Air Act Amendments of 1990. Although the Clean Air 
Act allows for R-22 to be manufactured in diminishing quantities throughout 2020 to 
service existing systems, published reports indicate that service demands may outstrip 
supply by 2015; potentially causing the price for this refrigerant to rise dramatically as 
availability declines, similar to what occurred in the automotive industry with the phase 
out of R-12. 
 

Effective January 1st of 2010, all residential new construction must be   
completed using non-ozone depleting refrigerant such as Puron! 
 

Gibbons explained, òBecause of the potential increase in the price of R-22 and the     
impending total phase out, consumers considering a new home comfort system should 
consider the unitõs refrigerant much as they would a SEER rating or ENERGY STAR® 
label. By choosing higher efficiency air-conditioner and heat pump equipment that use 
Puron refrigerant, consumers will be able to enjoy lower operating costs and             
environmentally sound operation while protecting themselves from potentially rising 
service costs associated with R-22 based systems.ó 
 

For additional information on Puron refrigerant systems from Carrier, please visit 
www.carrier.com. 

http://www.residential.carrier.com/
http://www.energy.kth.se/index.asp?pnr=10&ID=115&lang=1
http://www.carrier.com
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H EARTH  & H OME  -  GREEN  FIREPLACES 

The warm appeal of a flickering fireplace resonates well with many homeowners and is often a key 
factor when selling a home. In fact, according to NAHB, fireplaces are one of the top three features 
new homeowners request. 
Heatilator and Heat & Glo offer various fireplace models that earn builder points in all major green 
building programs and are attractive to homeowners who want to live green by reducing the 
amount of energy they consume. The fireplaces fall into the general categories of direct vent gas, 
EPA-certified wood burning, and electric. 

Direct Vent Gas Fireplaces 
Direct vent gas fireplaces are fueled either by natural gas or propane and burn clean, providing 
efficiencies of up to 85%. They are an excellent choice for homeowners who want to reduce utility 
bills by using a fireplace for zone heating while turning back their furnace thermostat. 
A prominent feature of direct vent gas fireplaces are sealed combustion fireplaces, which preserve 
indoor air quality and eliminate heat loss commonly associated with conventional wood burning 
fireplaces. The direct vent system draws all the air needed to produce a flame outside the home 
through an outer channel of coaxial direct vent pipe. An inner direct vent pipe exhausts all        
combustion byproducts to the outside, maintaining indoor air quality for the home. The direct vent 
pipe system can be terminated horizontally or vertically and can run fairly long distances, making it       
possible to install a fireplace on an interior wall. 
Direct vent gas fireplaces should not be confused with so called òvent-freeó gas fireplaces. Vent-free 
fireplaces have no venting and exhaust the byproducts of gas combustion back into the room.   
Vent-free fireplaces are not allowed in any of the major green building programs.  
For homeowners who want high efficiency, it is recommended that builders choose an Annual Fuel 
Utilization Efficiency (AFUE)-rated direct vent gas fireplace - the higher the AFUE rating, the 
higher the unitõs efficiency. AFUE-rated fireplaces are tested to the same standards as furnaces. 

EPA-Certified Wood Burning Fireplaces 
Wood is a renewable fuel and burning it is considered carbon neutral. Today, homeowners have 
several options for efficient EPA-certified, wood burning fireplaces including the Heatilator     
Constitution and the Heat & Glo North Star. 
These fireplaces are significantly more efficient than the conventional wood burning fireplaces of 
the past and burn very clean. In general terms, the more efficient the hearth, the cleaner it burns. 
They provide complete combustion, burning at high temperatures with ample oxygen and          
sufficient time for the combustion gases to burn before they are exhausted. EPA-certified fireplaces 
are up to 78% efficient and release low levels of particulate matter into the outside air. They also 
have another important advantage over uncertified models - complete combustion helps prevent 
accumulation of creosote, a flammable chimney residue. 

Electric Fireplaces 
Electric fireplaces are convenient, flexible and very efficient. Since there is no combustion with 
electricity, they require no ventilation. They can be placed virtually anywhere in the home where 
there is an electrical outlet. Todayõs electric fireplaces are attractive when they are operating and 
also when they are turned off. They can be built-in and positioned permanently or they can be 
placed against any wall, and moved around easily when the roomõs furniture is rearranged. 

Zone HeatingñHeat Where You Live 
Whether using a gas, wood-burning or electric fireplace, homeowners can òzone heató their home 
by turning down the central thermostat and heating only the areas where they spend the most time 
with a fireplace. According to the Hearth, Patio & Barbecue Association, zone heating can lower 
heating bills by as much as 20 to 40%, thus reducing the homeownerõs fuel consumption.          
Depending on the model, some fireplaces are capable of heating areas as large as 3,500 sq. feet, but 
most homeowners are heating areas that are 1,500 to 2,000 sq. feet, or less.  
One last ògreenó point - Hearth & Home products qualify for rebates in the Member 
Rebate Program!  You can find your closest distributor by visiting www.fireplaces.com. 

http://www.heatilator.com/
http://www.heatnglo.com/
http://www.fireplaces.com/

